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Research methodology. In the scientific work the following empirical and 

theoretical research methods were used: analysis and synthesis, logical approach, 

theoretical methods – the description, interpretation. The chosen set of methods is the 

most appropriate for fundamental and theoretical research on image formation. 

Results. On the basis of epistemological analysis of terminology, 

interpretation of the definition of «tourism image of territory» was proposed. 

International experience to restore the image of attractive tourist countries such as 

Egypt, Turkey and Thailand after the military-political conflicts was reviewed and 

analyzed. Based on the analysis, the events and actions of crisis management carried 

out by countries in the framework of image-making territory were highlighted. A list 

of basic measures to neutralize the effects of the military-political crisis for the tourist 

image of an industrial territory was proposed. 

Novelty. Image-making of territory itself is a relatively young science, so 

many questions cause debates in the scientific world, especially the concept of 

«tourism image of the territory», its components, methodology for estimating tourism 

image, the management of territory image, particularly in crisis situations. The article 

describes the methods of crisis management, applicable by foreign countries that was 

adapted to the restoring of image, including tourism, in industrial territories after 

military-political conflicts. 

Practical value. Practice of the proposed methods within the framework of 

image-making of territory will allow Ukraine to enter the way of recovery of the 

country tourist image generally and images of industrial regions, in particular. The 

complex nature of the proposed methods, which take into account the different target 

groups, will create a basis for further development of the image of Ukraine that will 

be able to lead the country out of crisis.  
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