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Research methodology. For solving the tasks, the following methods were used: abstract-

logical method – in the generalization and practical assessment of the exhibition activity; scientific

analysis  and systematization – to  determine the factors  influencing the decision-making on the

participation  of  the  company  in  the  exhibition;  economic-mathematical  modeling  –  in  the

improvement of the theoretical and methodological framework of exhibition choice management

for the purpose of participating in the exhibition; method of expert ratings, marketing methods.

Results. It  is  revealed  that  primary selection  should  be  implemented  on the  basis  of  the

analysis of rating indicators of exhibition activities only to form an array, from which the final

selection will be carried out in the future. The selection model for participation should take into

account  their  various  informational  benefits,  forming  potential  of  active  sales,  obtaining  and

distribution information, it also should allow information effects on consumers and competitors to

maximize the usefulness of participating in a set of exhibitions.

The optimized economic-mathematical  model  which is  based on the multi-attribute  utility

theory has been developed, it allows us to put up the utility in line with the level of the attribute

index, which makes it possible to take into account the unequal importance of the attribute for

various exhibitors in connection with the diversity of the purposes for participation in exhibitions

and subjective views regarding the importance of an attribute. The use of the proposed model of

exhibition selections for participation increases the level of validity in management decisions at

exhibition activity, and increases the effectiveness of this activity.

Novelty. On the basis  of exhibiting industry, optimization model  selection exhibitions  for

participation on the basis of maximizing overall usefulness of exhibiting company of the enterprise

is developed taking into account resource constraints, as well as the level of consumer demand,

thus increasing the objectivity of management decisions in accordance with the range of goals set

by an enterprise.

Practical value.  The model allows to make a reasonable choice of exhibition events on the

basis of comparison of alternative variants taking into account the level of demand for products, as

well as to assess the effectiveness of participation in the exhibition. Proposals for improving the

decision-making mechanism regarding the selection of exhibition events are intended for use in the

practice of marketing activities at industrial enterprises of Ukraine.
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