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Methods. During the research, such methods of scientific research were used as abstraction —
when determining the essence of the concepts «social investmentsy», «social entrepreneurshipy,
«green technologies» and «silver technologies»; the method of classifications and comparison —
when forming the structure of the main economic indicators for large, medium and small
enterprises, as well as carrying out a comparison in the countries of the European Union and
Ukraine; statistical — when determining the dynamics of capital investments of small and medium-
sized businesses of Ukraine.

Results. Based on open statistical data, the main quantitative indicators of the economic
activity of small and medium-sized businesses in Ukraine are summarized, taking into account their
influence on the level of involvement in social innovations, and their dynamics for the period 2010—
2022 are analyzed. The analysis of the peculiarities of the functioning of small and medium-sized
businesses in Ukraine allowed to highlight specific features of the existing model of involvement in
social innovation activities of business structures. A trend towards more stable small business
activity was revealed, which, however, is characterized by a sufficiently low level of profitability
(except for 2021). This actualizes the issue of financial security and requires more active support
from the state for this type of business structure.

Novelty highlights the characteristic features of the Ukrainian model of the involvement of
small and medium-sized businesses in the implementation of social innovations and determining
their impact on the functioning of the social sphere of the national economy.

Practical value. The problems identified during the research in the functioning of the
Ukrainian model of social investment of medium and small businesses can be used as examples of
negative processes in the field of social responsibility of business structures. Taking them into
account when developing the directions of state social policy can contribute to its higher efficiency.

Keywords: innovative activity, social innovations, global trends of innovation, small and
medium-sized business, state, civil society, social responsibility of business, social obligations.

Statement of problem. The main goal of
entrepreneurial  activity is, first of all,
systematic profit-making. This is the nature and
essence of entrepreneurship. Also, an equally
important function of an entrepreneur is to be
an innovator, implement innovations and
thereby be a conductor of economic
development.

However, every year in Ukraine and
abroad, more and more companies and
individual  entrepreneurs do not  limit
themselves to the commercialization of their
projects, conquering markets and achieving
their  well-being, but take on social
responsibility, solving important socially-
oriented tasks during entrepreneurial activity.
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ECONOMIC THEORY

Small and medium-sized enterprises are
the most important element of the economy of
any country. It determines the rates of
economic growth, the structure and quality of
the gross national product, while ensuring the
formation of a competitive environment and the
implementation of entrepreneurial initiative,
and also performs socioeconomic functions of
ensuring employment, which, in turn, increases
the welfare of the population. It is a small and
medium-sized business that is an indicator, its
activity allows us to conclude the degree of
penetration of ethical values into the life of
society and the business environment.

The social responsibility of small and
medium-sized businesses plays a significant
role in the system of interaction within the
economic system. On the one hand, compliance
with its principles allows attracting a larger
number of customers and investors, increasing
ratings and improving the image. On the other
hand, the amount of free funds does not always
allow making a significant contribution to the
implementation of social innovations, including
the implementation of socially responsible
activities, in the case of small and medium-
sized business entities. This contradiction
reflects the specifics of the functioning of
enterprises under the conditions of compliance
with the order of sustainable development.

The  implementation  of  socially
responsible innovations of small and medium-
sized businesses can also be considered as an
opportunity to access financial resources.
Socially oriented-investors take all indicators
into account when making decisions.
Companies are evaluated from the point of
view of financial perspectives, ethical,
environmental and social consequences of their
activities, as it is believed that the integration of
sustainable development goals into the business
strategy ensures improved financial results in
the long term, which in turn affects the
effectiveness of investments [1]. Accordingly,
socially oriented innovations represent a
business  opportunity  for  entrepreneurial
structures to attract financial resources and
expand the scope of activity.

Analyses of recent papers. Concepts
such as «social innovations», «social
entrepreneurship»,  «social  entrepreneur,
«green technologies» and «silver economyy,

which became widely used in Europe in the
second half of the 20th century, are gradually
entering the Ukrainian reality [2].

Social innovations are purposefully and
systematically implemented by entrepreneurs
following society's requests, aimed at solving
acute social problems by introducing various
types of innovations, effective use of resources
and social potential of organizations [3].

Solving social issues becomes possible
when certain rates of economic growth are
achieved, innovative processes are
implemented, and resources are effectively used
by small and medium-sized businesses. Only
effective small and medium-sized enterprises
can introduce social innovations and be truly
socially responsible companies [4].

At the initial stage, most of the studies, in
particular such scientists, associated social
responsibility and involvement in social
innovation mainly with large corporations.
Several modern researchers, including such
international and domestic scientists as
Bieloborodova M. et al. [5], Andrusiv U. et al.
[6], Torkkeli L. and Durst S. [7], Raiko D. and
Podrez O. [8] recognize the active role of small
and medium-sized businesses in stimulating
social innovation and development of the
business environment based on sustainable
development.

Thus, the commercialization of social
innovations for small and medium-sized
businesses is both an obligation and a business
opportunity. The first can be considered as a
responsibility related to the economic function
of the organization, regulated by the legal
framework and based on ethical norms or
society's expectations regarding business.
Social innovation becomes an opportunity for
entrepreneurship as soon as it is integrated with
business strategy. As a result, socially
responsible activities open wide opportunities
for companies in various directions, from
gaining a competitive advantage to improving
financial results.

Aim of the paper is to evaluate the
effectiveness of the functioning of small and
medium-sized enterprises in Ukraine as the
main driver of the development of social
innovations in business.

Materials and methods. The largest
employer in Ukraine is medium and small
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business, which accounts for more than 75% of
all employed Ukrainians or 4.8 million
employed persons. The remaining 25% or 1.6
million people are employees of large
enterprises. The most popular sphere of activity
of small and medium-sized businesses in
Ukraine is trade (wholesale and retail) and
motor vehicle repair, followed by logistics,
industry, agriculture and construction.

The most important economic functions
of a business are determined by its role as an
employer, as a producer of goods and services,
as a taxpayer, as an innovator, and as an
economic agent. It should not be forgotten that
small and medium-sized businesses play the
most important social role.

Thus, through the organization of small
and medium-sized enterprises, some people
realize their creative and entrepreneurial
potential, socially vulnerable groups of the
population are involved in the production
process (women, Yyouth, students, disabled
people, pensioners, etc.), the need of people for
communication is actively realized at
enterprises in the service sector.

Small and medium-sized businesses have
several advantages over large enterprises, such
as proximity to local markets and a clear focus
on customer needs, the ability to produce
products in small batches, the absence of
redundant management links, etc. Small
businesses have what large companies are
trying to achieve - differentiation and
individualization of demand.

In general, the development of the small
and medium-sized business sector has a
positive effect on the development of the
competitive environment, the creation of
additional jobs, the increase of the population's
income and the improvement of the quality of
life. The establishment of a single value of the
criterion of the number of employees for all
types of activities and the introduction of a new
indicator of activity results brought the
Ukrainian practice of defining large, small and
medium-sized enterprises closer to European
standards [9]. We compare the main
performance indicators of large, small and
medium-sized businesses in Europe and
Ukraine (table 1).

Table 1

Structure of the main economic indicators between large, medium and small businesses in countries
of the European Union and Ukraine

Countries of the European Union Ukraine
Indicator . medium small . medium
large business . . large business :
business business business

Number of 0,2 0,9 98,9 0,2 5,6
enterprises
Number of 33,0 16,9 50,0 25,4 48,0
employees
The volume of sold 441 18,6 373 36,5 445
products

Source: compiled by the authors according to [11]

The number of medium and small
businesses in the European Union and Ukraine
is the same and amounts to 99.8%. In European
countries, the share of employees in small and
medium-sized businesses is about 66.9%, in
Ukraine — 74.6%, the share of products created
by enterprises of the sector reaches 55.9% of
the GDP of European countries, 63.5% in
Ukraine. In Ukraine, the development of small
and medium-sized businesses practically does
not lag behind the level of developed countries.

Studying the state of small and medium-
sized enterprises involves a comprehensive

assessment of the scope of its activities, the
main resources necessary for development and
an analysis of the effectiveness of their use;
study of business investment activity and the
main results of its activity [10].

The number of registered small and
medium-sized enterprises is one of the main
indicators characterizing their entrepreneurial
activity. According to this indicator, during the
analyzed period, the reduction of small and
medium-sized businesses follows. Thus, until
2018, the number of small and medium-sized
enterprises increased, and in 2019, the indicator
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decreased by 1 and 2%, respectively. At the
same time, the dynamics of the number of
enterprises over the years show a clear
tendency to increase the specific weight of
small and medium-sized enterprises in their
total number.

Statistical data on the demography of
small and medium-sized enterprises (regarding
the number of newly created, so-called «birth
rates», «mortality» — bankruptcies and
cessation of activity) in Fig. 1 show that with
the general stabilization of the number of small
and medium-sized enterprises (stable 5 units
per 10 thousand of the existing population
during 2010-2022), the number of small
enterprises per 10 thousand population of
Ukraine increased from 78 units in 2010 to 85
enterprises per 10,000 people in 2021, in 2022
it again decreased to 78.

250
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Analysis of investments in fixed capital
as the main indicator of entrepreneurs'
confidence in future development revealed a
rather low level of investment activity.

Studies show that the volume of capital
investment in small and medium-sized
enterprises is growing disproportionately and at
an uneven pace. The study of the indicated
indicators in their dynamics (Fig. 1) shows a
higher investment capacity of medium-sized
enterprises compared to small ones, since the
capital investments  of  medium-sized
enterprises in 2021 increased almost 4 times
compared to 2010, while in small enterprises
their volume became 3.5 times higher for the
same period. The average capital expenditure
per 1 UAH of income for medium and small
businesses is almost the same 0.04 UAH for the
analyzed period.

2015 2016 2017 2018 2019 2020 2021

e Medium-sized enterprizes, billion hryvnias.
Small enterprises, UAH billion.

—=——=JInHefHas1 (Medium-sized enterprises, billion hryvnias.)
Jhinetinas (Small enterprises, UAH billion.)

Fig. 1. Dynamics of capital investments of small and medium-sized
businesses of Ukraine for 2010-2021

Source: compiled by the authors according to [12]

It is necessary to note the reduction of
investments in fixed capital by Ukrainian
entrepreneurs, this is due to the sectoral
structure of business. In recent years, the
number of small and medium-sized enterprises
has increased in areas that do not require
equipment, construction and equipment of

production areas (education, health care,
financial activities, etc.).

To characterize the economic efficiency
of small and medium-sized business entities,
we will analyze the dynamics of enterprise
income, production costs, and financial results.

According to the presented data, in

52 ISSN 2709-6459, Economics Bulletin of Dnipro University of Technology, 2024, Ne2




EKOHOMIYHA TEOPIA

general, the income of medium-sized
enterprises amounted to 4,906.8 billion UAH in
the crisis year of 2022, which is by 1,000 UAH
billion less than in 2021. It should be noted that
the income of an average business for the
period 2010-2021 (Fig. 2) has a growing trend
(the average annual growth rate is 111%). At

7000
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3000

2168,8

2000 17232

1000

the same time, small businesses are also seeing
an annual increase in their income, only in 2022
the reduction in turnover amounted to 475
million UAH, which is associated with an
increase in the number of liquidated
organizations (the average annual growth rate
for the analyzed period is also 111%).

5900,1

FEhI

2013 2014 2015 2016

2017

2010 2011 2012 2018 2019 2020 2021 2022

. Medium-zized enterprizes, billion hryvnias

Fig. 2. Volume of products sold (goods, services) by small and medium-sized

businesses for 2010-2022
Source: compiled by the authors according to [14]

Analyzing expenses for ten years, we
conclude that they are growing at a higher rate
compared to the growth of SME incomes, so
the average annual increase in expenses of
medium-sized businesses is 112.3%, and for
small businesses — 114.5%. This leads to the
fact that SMEs operate with worse financial
results, it should also be noted that in 2022, the
share of medium-sized businesses that made a
profit significantly decreased from 78.9% in
2021 to 71.5% in 2022; among small business
enterprises, there was a decrease of 10% from
72.5% to 62.5%.

One of the key reports for small and
medium business owners is the balance sheet. It
is thanks to it the entrepreneur can control the
balance of money on the accounts, how much
and to whom he owes, who owes him, and can
also assess the financial stability of his
business. Analyzing the ten-year period, we
note the annual growth of the currency of the

SME balance sheet (on average 110.4%
medium business, 112.2% small business). This
demonstrates an increase in the assets and
liabilities of enterprises, which indicates the
strengthening of  business activity and
acquisition of assets (this phenomenon can be
considered positive for medium and small
businesses) [13].The study confirms the
positive features of small business, such as
flexibility, mobility, speed of response to
changes, adaptation to the external
environment, but at the same time it also has
negative features, such as high sensitivity to
negative changes in the general economic
situation, vulnerability to changes in prices,
inflation, cost credit resources, solvency of the
population, etc.

Taking into account these features, small
business activity is more stable, but with a
rather low level of profitability (except for
2021), without a margin of financial security
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and in need of more active support from the
state than an average business.

Solving social issues becomes possible
when certain rates of economic growth of
business structures are achieved, which, in turn,
is determined by the efficiency of the use of
production factors. Social innovations are
becoming a new paradigm of conducting
business in modern conditions.

At the same time, the practical
implementation of social innovations is held
back by the lack of a unified understanding of
the essence and limits of social responsibility of
business, in particular small and medium-sized
businesses, which form the basis of the
Ukrainian economy [6].

Despite a significant variety of
methodological approaches to assessing the
state of social responsibility of business and its
involvement in  social innovations, a
comprehensive system of assessing the social
responsibility of small and medium-sized
businesses, taking into account the expectations
and possibilities of meeting the needs of
stakeholders at the regional level, has not been
formed. Important from this point of view is the
ability of SMEs to determine and perceive the
needs of stakeholders in social innovations, it is
about the process of receptivity to social
innovations and the results of the behavior of
small and medium-sized businesses are
presented in Fig. 3.

Ve

Principles of social
responsibility: - ethical -
the actions of SMEs must
correspond to the system of
values prevailing in society;
- legal - SMEs must comply
with current legislation; - \_

The process of social
I receptivity: - assessment of
the business environment; -
stakeholder management; -
management of problems Ve
(interests)

\

Results of business
behavior: - impact on
society; - social innovation
J programs; - social policy

economic - the SME must
receive a sufficient amount
of profit, which allows it to
carry out social innovations;
- the principle of
voluntariness - SMEs
cannot be forced to
implement social
innovations, it must be their
\_ own decision )

The process of
social innovation
receptivity and
behavioral
outcomes of small
and medium-sized
businesses

Fig. 3. The process of social innovation receptivity and behavioral outcomes of small and
medium-sized businesses

Source: compiled by the authors

This model can be classified as the most
acceptable, since it combines the elements of a
normative analysis, which defines the forms of
responsibility of small and medium-sized
businesses to society, and a positive analysis
with the definition of practical
recommendations for responding to the relevant
requirements, expectations and wishes of
society. The logic of building this model
corresponds to managerial perception: the
principles of socially responsible business are
embodied in the processes of receptivity to
social innovations, which, in turn, lead to

measurable results of appropriate economic
behavior.

According to the analysis of the
functioning of small and medium-sized
enterprises in Ukraine, it is possible to
distinguish the distinctive features of the model
of the implementation of social innovations in
business structures.

The first distinctive feature of the model
of involvement in social innovations in small
and medium-sized businesses is the widespread
practice of non-compliance with the principles
(conditions) of socially responsible behavior by
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the vast majority of business structures. It is
believed that a business can be socially
responsible, if it has, under the conditions of
current legislation and moral and ethical norms,
a sufficient amount of profit for the
implementation of social innovations.

At the same time, the authors are forced
to state that in modern conditions in Ukraine,
the vast majority of business entities are to a
greater or lesser extent connected with «shady»
aspects of doing business, which in itself
contradicts the signs of a socially responsible
company. Thus, according to expert estimates,
«the shadow economy» covers the field of
small business from 30 to 40% of the volume of
products and services provided [13]. However,
non-compliance with current legislation is not
the only obstacle on the way to building a
model of socially responsible behavior in small
and medium-sized businesses.

A more significant obstacle is the
inability of most small and medium-sized
business structures to function effectively and
obtain an acceptable amount of profit within
existing institutional constraints.

Today's realities are such that in most
small and medium-sized enterprises, the
dominant strategy is survival in a changing
environment, not growth. In Ukraine, the
average life cycle of a small and medium-sized
enterprise is a little more than four years and
the rate of return on average is 5%. It is clear
that for such a short life cycle of companies, the
meager amount of profit does not guide them to
choose a socially responsible line of behavior
and does not allow them to carry out social
innovations.

In turn, the low profitability of small and
medium-sized enterprises is explained not so
much by the inability of domestic businessmen
to work effectively, as by the imperfection of
the institutional environment, as well as the
presence of systemic problems in the state
policy of supporting small and medium-sized
enterprises [8].

Currently, many SMEs face acute
problems related to the shortage of personnel,
the lack of production and office premises, and
the lack of financial resources for business
development. Also reduces the level of
profitability and high costs of doing business:
taxes, rent and other payments.

The low degree of profitability of small
and medium-sized businesses turns into a
powerful restraining factor in the establishment
of the institution of social responsibility in
business. Therefore, calling on entrepreneurs to
be socially responsible, the state is obliged to
create the necessary institutional conditions for
their full development.

The second feature of the model of
involvement in social innovations is the lack of
a managerial approach to issues of socially
responsible behavior.

In today's conditions, many large
Ukrainian companies are gradually beginning
to consider their social responsibility as a
strategic direction of activity, fix their strategic
intentions in this direction in program
documents and publicly present them [15].
Thus, approximately 50% of large business
enterprises already have a formalized policy or
strategy in the field of socially responsible
behavior.

The third feature of the model of
involvement in social innovation of small and
medium-sized firms is that the latter face a
narrower circle of interested persons, unlike
large companies.

So, for example, shareholders are not key
stakeholders for small and medium-sized
companies. This is explained primarily by the
specifics of the smallest business. Small
businesses are mostly small firms with a limited
number of employees. If a medium-sized
enterprise is created as a joint-stock company,
its shares are usually distributed among a
narrow, well-known circle of persons. Unlike
large corporations, which are characterized by
the separation of ownership and management.
Small and medium-sized businesses, on the
contrary, are characterized by a combination of
ownership and management functions in the
same hands [7]. Therefore, in small and
medium-sized enterprises, conflicts between
owners and managers regarding the
development of the company, including issues
of socially responsible behavior, are practically
impossible.

The role of the natural environment is
less significant for small and medium-sized
businesses. For large companies, the
environment is a key stakeholder.
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The modern Ukrainian sector of small
and medium-sized enterprises is mainly
represented by non-capital-intensive, narrow
market-oriented firms in the field of public
catering and service. In turn, the non-
production sphere is less closely related to
ecology. Therefore, only 15% of domestic small
and medium-sized businesses have included the
implementation of environmental functions in
their statutory documents. It should also be
noted that the role of various public
organizations and business unions  as
stakeholders of enterprises is also insignificant.

Involvement  of  stakeholders  and
interaction with them should take place on an
ongoing basis. Before showing activity in
interaction, it is necessary to identify the main
motives of the business and possible benefits.
These include: understanding and alignment of
goals, duration, constraints, time, resources,
and the ability to influence decision-making
within the business structure. Also, when
developing a system of interaction, it is
necessary to pay attention to the expectations of
stakeholders, and for this, the company must
monitor the business, social, economic and
ecological environment and, if possible, be
aware of events related to stakeholders.

Thus, the concept of stakeholders is the
most  suitable  supporting  system  for
determining the level of involvement in social
innovations. The fourth characteristic of the
model of involvement in social innovations of
SMEs of Ukraine is that in recent years, many
large enterprises have observed a tendency to
realize the common economic interests of
employees and employers. Both entities are
economically necessary for each other.
Therefore, it is no coincidence that now up to
50% of the total amount of spending on
corporate social programs of large businesses
goes specifically to personnel development.

The situation is fundamentally different
in small and medium-sized businesses, where
the practice of mass violation of workers' rights
has developed. A distinctive feature of labor
relations in small and medium-sized businesses
is their informal nature.

The fifth feature of the model of
involvement of Ukrainian SMEs in social
innovations is that small and medium-sized
enterprises are under more pressure from

regional and local authorities than large
businesses. Large enterprises that have
significant financial and material resources can
afford to defend their interests, resist the
government's proposals and win. Small and
medium-sized businesses are under the full
control of local authorities, in case of resistance
by SMEs, the city administration has the
leverage to punish recalcitrant businessmen -
evict them from the premises, not renew the
lease agreement, etc.

Most often, managers of small and
medium-sized companies are forced to provide
support to sectors of the social sphere, which
are a priority for the local administration, but
are not of significant business interest [16]. At
the same time, representatives of the state
government and local self-government admit
that they do not have clear standardized
mechanisms for working with businesses, and
there are no transparent rules for the
relationship between business and government.

As a result, both business and
administrative bodies agree that the main
problem in partnership formation is the lack of
a systematic approach to the involvement of
small and medium-sized enterprises in the
social sphere.

Having analyzed the level of social
obligations of business, it can be stated that a
difficult and alarming situation is developing in
this field. The facts show that mostly small and
medium-sized enterprises stay away from the
ideas of social innovations.

The current situation can be explained by
the action of the following factors:

1) the difficult financial situation of
enterprises, is caused in many ways by the
imperfection of the institutional environment.
Thus, the strategy of survival prevailing in
small and medium-sized businesses
disorganizes the desire of companies to build a
socially responsible line of behavior;

2) disunity and passivity of civil society
in Ukraine, which does not contribute to
solving social issues by business. In addition,
the potential of civil society in the field of
control and stimulation of business to socially
responsible behavior has not been fully
realized;

3) the absence of a state program to
introduce the principles of social responsibility
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into the business community. A mechanism for
state support of companies that demonstrate
high achievements in the field of social
innovation has not been developed;

4) insufficiently high level of business
culture of business structures, which makes it
difficult to adequately assess the company's
actions by ethical standards;

5) underestimation by management of
enterprises of benefits from socially responsible
behavior;

6) the subjective unpreparedness of the
management of many enterprises for the
implementation of social innovations. The
majority of Ukrainian businessmen believe that
the social responsibility of business to society is
exhausted by compliance with  social
obligations stipulated by current legislation.

The mentioned problems at the same time
point to ways of establishing the institution of
socially responsible behavior in the business
environment. This requires the formation of
relevant values in public consciousness, as well
as the active participation of the state and
institutions of civil society [17]. The key to the
establishment and effective functioning of the
institute of social responsibility of small and
medium-sized enterprises is the interest of the
business community itself in a similar line of
behavior. This need, as a mass phenomenon,
cannot arise by itself. It can be formed only as a
reaction in response to demands from the public
and as a result of purposeful state policy.

Conclusions. The main driving force of
the transition of SMEs to the implementation of
social innovations is the unification of the
efforts of three economic entities: the state,
civil society, and small and medium-sized
businesses. In this, the leading role in the
process of establishing the institution of social
responsibility of business should belong to the
state. The state should create conditions for
socially responsible behavior of business
structures. The state must combine the interests
of competition, private initiative and obtaining
high profits from solving social issues through
its presence in market processes.

The results of the study showed the
existence of the necessary conditions for the
implementation of social investments, which
modern businesses must focus on in their
activities:

— ensuring the profitable operation of the
enterprise;

— ensuring high quality of products
(works, services);

— building long-term mutually beneficial
relations with stakeholders;

— creation of attractive jobs with timely
payment of «white» wages and investments in
the development of human potential;

— implementation of tax,
environmental legislation, etc.;

— contribution to the formation of civil
society through the implementation of local
community development projects.

The perspective of further research is to
improve the evaluation system of the initiative
component of the implementation of social
innovations of small and medium-sized
businesses based on taking into account
regional business conditions.
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COLJAJIbHI IHHOBAIIII MAJIOT'O TA CEPEJIHHOI'O BI3BHECY B YKPATHI
JI. C. Be3yena, 0. e. n, npoghecop, HTY «/[ninpoecvka nonimexuika,
T. B. I'epacumenxo, . eeon. H., ooyenm, HTY «/[ninpoecvka nonimexuixay,
M. B. benobopooosa, k. e. H., doyenm, HTY «/Ininposcbka nonimexuikay,
M. O. Heuenypenxo, acnipanm, HTY «/[ninposcbka nonimexuixay

MeTtopoJiorisa gocaigmennsi. Ilin yac BUKOHAHHS JOCHIPKEHHS OyJIM BHKOPHCTaHI TaKi
METO/IM HAayKOBOI'O IOINIYKY, SIK: abcTparyBaHHs — IPH BU3HAYEHHI CYTHOCTI IOHSTh «COLIaJbHI
IHBECTHIII1», «COIJIbHE MiAMPUEMHHIITBO», «3€JCHI TEXHOJIOTi(», «CpiOHI TEXHOJIOTIi»; MEeTOo[
kiacudikalliii Ta TOPiBHAHHSA — NPU (POPMYBaHHI CTPYKTYPH OCHOBHHX €KOHOMIYHUX MOKa3HHKIB
JUIL BENTUKUX, CEPelHIX Ta MajuX IMiANPHEMCTB, a TAaKOX 3IIHCHEHHS TMOPIBHAHHSA Yy KpaiHax
E€pporneiicbkoro Coro3y Ta YKpaiHi; CTaTUCTUYHUN — NpU BHU3HAUEHHI JWHAMIKM KamiTaJbHUX
IHBECTHIIIH MAJIOTO Ta CEPEeIHBOTO Oi3HECY YKpaiHH.

Pe3yabraru. Ha OCHOBI BIAKPUTUX CTAaTHCTUYHUX JAHHUX Y3araJlbHEHO OCHOBHI KUTBbKICHI
MOKAa3HUKH E€KOHOMIYHOi MiSUTBHOCTI Majoro Ta cepenHboro Oi3Hecy YKpaiHM i3 BpaxyBaHHSM
iXHBOTO BIUIMBY Ha PIBEHb 3aJIy4CHHs J0 COLIAJbHHUX IHHOBALIM, a TAKOX MPOAHAJII30BaHO iXHIO
muHaMiKy 3a niepiog 2010-2022 pp. Anaini3 ocobnuBocTel (HyHKIIOHYBaHHS MaJloTO Ta CEPEeIHBOTO
0i3Hecy B YKpaiHi JO3BOJMB BUIUIUTH clenu(piyHi O3HAKW ICHYIOYOI MOJedl 3ajlydeHHS 10
COIIaTbHOT IHHOBAIIHOT JiSUTBHOCTI Oi3HEeC-CTPYKTYp. BusBIeHO TeHAEHIiI0 10 OibIn cTabUTbHOI
JISUIBHOCTI  Mayloro Oi3Hecy, $Ka, OJHAaK, XapaKTepU3YeTbCs JAOCTaTHbO HU3BKUM pIBHEM
penTabenpHOCTI (0KpiM 2021 p.). Lle akryanizye nuranHs (GiHaHCOBOI Oe3meku 1 moTpedye OB
aKTHBHOI MIATPUMKH 3 OOKY JepKaBH caMe IbOr0 BUY HIANPUEMHHUIIBKUX CTPYKTYP.

HaykoBa HOBHM3HAa TONISiTa€ y BHOKPEMIJICHHI XapaKTEPHUX OCOOIMBOCTEH YKpaiHCHKOT
MoJIeNi 3aJydeHHS Majoro i cepeiAHboro Oi3Hecy A0 3MAiMCHEHHS COIlialbHUX 1HHOBAIil Ta
BHU3HAYEHH1 IXHBOT'O BILUTUBY Ha (PYHKIIIOHYBaHHSI COLIaIbHOI c()epH HaLlIOHAIBHOT €KOHOMIKH.

IIpakTnyna 3Hauymiictb. Buokpemneni mig dYac JOCHDKEHHS NpoOieMu Yy
(YHKIIIOHYBaHH1 YKpalHChKOi MOJIEJI COLIaJIbHOTO 1HBECTYBAHHSI CEPEIHBOTO 1 Malloro Oi3Hecy
MOXYTh OyTH  BHMKOpDHCTaHI K TNPHUKIATM HETaTUBHUX TMpouleciB y cdepi couiaabHOT
Bi/INOBIZATBLHOCTI MiJNPUEMHHUIBKUX CTPYKTYp. IXHe BpaXyBaHHS HpU po3poOli HampsAMiB
JIep>KaBHOT COLIaJIbHOT MOJITUKH MOXKE CIIPUATH OLIbII BUCOKIH 11 €()eKTUBHOCTI.

Knwuoei cnoea: inHosaiiiina IisIBHICTb, COLUAJBLHI 1HHOBAIi, IIOOANLHI TEHIEHIIT
IHHOBAIIMHOCTI, Manuii Ta cepenHii Oi3Hec, AepkaBa, TPOMAISHCHKE CYCIIIBCTBO, COIliajdbHa
BI/IMOBIIAJIbHICTH O13HECY, COIliabHI 3000B’ I3aHHS.

Haoiiuna oo peoaxyii 29.05.24 p.
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