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Methods. The results of the study of the role of Internet marketing in the development of
trading business are based on the use of secondary data obtained from various sources, including
scientific articles on this issue, websites, monographs and business news. During the research,
methods of analysis and synthesis were used — to single out the most influential digital technologies
that can contribute to the successful development of an online store; case-stage methodology —
when creating an example of the implementation of a graphical interface of an online store based on
Bootstrap technology.

Results. Internet marketing and e-services are considered the latest areas of research that are
of strategic importance to enterprises that have focused their efforts on the e-market. Research has
shown that online consumer behavior is different from consumer behavior in a traditional market.
This article presents a theoretical overview of the role of Internet marketing for business
development and shows a practical example of creating an online store with a graphical user
interface. The Internet offers the organization a wide range of opportunities for effective and
practical business development, so the authors have considered the best ways to create Internet
marketing for running a successful business.

Novelty. The areas of integration of Internet marketing and business are demonstrated, which
creates the basis for the company to achieve its strategic goals. The concept of a graphical interface
for an online store offering consumers specialized computer equipment is presented. The
technologies are defined and the specifics of their implementation in the online store are
demonstrated.

Practical value: This article explores Bootstrap's e-commerce capabilities, exploring its
features, benefits, and best practices to help businesses create engaging online stores that deliver
exceptional user experiences. In the fast-paced world of e-commerce, having a visually appealing
and user-friendly online store is critical to attracting customers and driving sales.

Keywords: Internet marketing, information system, programming, information technologies,
online store.

Statement of problem. At the turn of the
20th and 21st centuries, the dynamics of
Internet  technology  development  was
characterized by significantly high levels.
According to statistics from 2000 to 2013, the
number of wusers of the global network
increased by more than five times. The
published report «Global Digital 2020»
provides data on the increase in the number of
Internet users by 250 million in 2020 [1, p.68].

It is also known that currently the highest
penetration of the Internet is recorded in
developed countries, the highest penetration is

94% in Northern Europe, 90% in Western
Europe and 84% in North America, 40% in
developing countries and least developed
countries only 15%.

China ranks first in the world in terms of
the number of Internet users, with 793 million
people in 2023, which is 55.8% of the
population, India — 350 million. and USA — 277
million.

ITU estimates that approximately 5.4
billion people — or 67 per cent of the
world’s
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population — are using the Internet in 2023.
This represents an increase of 45 per cent since
2018, with 1.7 billion people estimated to have
come online during that period. However, this
leaves 2.6 billion people still offline [2, pp.78—
80].

Individuals using the Internet
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Fig.1. Internet users 2023, Source ITU.

Society in the growth of the spread of the
Internet is growing more on the development of
Internet marketing, which affects the marketing
activities of commercial organizations.

The role of internet marketing in the
organization corresponds to the classical
concept of marketing, which is also called
electronic marketing. Internet marketing
includes the main components of marketing
activities, such as: conducting market research
of buyers and the external environment, product

promotion, branding, working with
intermediaries, organizing trade and sales
activities.

There are several business models in
internet marketing, such as: business-to-
business (B2B), business-to-consumer (B2C),
consumer-to-consumer (C2C). B2B is a model
of companies doing business with each other.

Marketing on the Internet is represented
by the following elements: online advertising;
search marketing, direct marketing using email,
SMO (Social Media Optimization), SMM
(Social Media Marketing).

Internet advertising has various forms in
the global network, such as: Banner, media,
contextual, video advertising. According to
statistics, online advertising is the fastest
growing of all advertising segments.

Analyses of recent papers. According to
the study, the volume of the Internet advertising
market grew by 25% in the first half of 2023,
while the TV advertising segment grew by only
18% during the same period.

Display and banner advertising perform
the function of visual perception of information
by the user. It uses special techniques to attract
the attention of potential customers with
different types of texts, logos, photos, etc.

Video advertising is a segment primarily
placed on video streaming services. In 2023,
the growth of this segment is predicted to be
around 23-27%.

Search engine optimization or SEO
(Search Engine Optimization) is a method of
promoting a website, the purpose of which is to
improve the site's position in the selection of
search results for certain keywords. This means
that the site page will be in the list of search
results, the more accurately it answers the
question asked. This type of marketing aims to
increase web traffic and potential customers to
generate income from that traffic [3, p.72].

Email marketing is the most common and
popular direction. With its help, individual
electronic campaigns are carried out. This
element does not require any high costs, but
directly communicates information to potential
customers and determines their reaction
through feedback.

SMO is an element of internet marketing
that aims to optimize a website for social
network users. The main goal is to make these
users comfortable on the site. In this regard,
website traffic increases, brand promotion and
attracting new customers. In the process of
optimization, the site is closely connected with
social networks and is very similar to them.

Currently, a rapidly developing element
of Internet marketing is SMM - attracting
traffic or attention to a brand through social
networks such as: Facebook, Twitter, Youtube,
Instagram, VKontakte, etc.

The number of social network users is
constantly increasing not only quantitatively,
but also qualitatively. People of different
income levels and ages use them every day.
According to the statistics of the number of
users, Facebook ranks first in the world with
2.17 billion people, followed by YouTube — 1.5
billion people, Instagram — 800 million people.
There is great potential in this regard, thanks to
social media marketing, consumers can
independently find the products they need.

The wunique possibilities of Internet
marketing are to promote goods, images,
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brands and services using the latest
technologies. It is advantageous to spread
information quickly and easily perceive it.

Internet communication features to use
their marketing tools. This type of interaction
with the customer provides feedback, which is
especially important, because in the conditions
of the modern market, his opinion is of crucial
importance in shaping and adjusting the
activities of any organization, and also affects
its commercial result [4, pp. 29-33].

Aim of the paper. The main objective of
this article is to understand the impact of the
Internet on various areas of marketing, such as
product development and service delivery,
promotion, pricing and channel distribution.

Materials and methods. Statistics on
Artificial Intelligence in Marketing, 2023—
2035. The world of artificial intelligence and
machine learning is expanding, and marketers
should pay attention. Al is being implemented
in nearly every industry to improve business
processes, and the data surrounding this tech
are staggering.

Industry Baseline Additional Al
Contribution

Accommodation and [$1.5 trillion $489 billion
Food Services

Agriculture, Forestry, |$554 billion $215 billion
and Fishing

Arts,  Entertainment [$453 billion $87 billion
and Recreation

Construction $2.76 trillion $520 billion

Education $1.06 trillion $109 billion

Financial Services $3.42 trillion $1.15 trillion

Healthcare $2.26 trillion $461 billion

Information and $3.72 trillion $951 billion
Communication

Manufacturing $8.4 trillion $3.78 trillion

Professional Services  [$7.47 trillion $1.85 trillion

Public Services $3.99 trillion $939 hillion

Social Services $1.08 trillion $216 billion
Transportation and $2.13 trillion  $744 billion
Storage

Fig.2. Ai gross value added (GVA) in 2035
Source: https://explodingtopics.com/blog/ai-
statistics

The Al industry has a foothold in various
business functions, from cloud computing for
datasets to streamlining company decision-

making. Industry verticals utilizing Al
technology  include  tech-related  sales,
insurance, banking, telecom, healthcare,

manufacturing, retail, and marketing to name a
few.

Graphical interface development
technologies. Creating a web resource is a set
of activities that combines design development,
information content, web site usability and
marketing aimed at meeting the needs of
visitors and future site owners.

A website's graphical interface is a
combination of images, text, windows,
interaction elements, and the like that allow
users to conveniently interact with a web
resource. To simplify the development, the so-
called — Framework.

Framework is software that serves to
facilitate development, as well as to combine
various components of a software project. They
are used both to simplify the interface and to
"template" and to program the server part of the
Internet resource. They allow you to increase
the speed and convenience of development,
reduce the costs of application development,
optimize the required time development. In
addition, they allow you to write clean code
that does not require significant rework in the
future. Their use is necessary when the CMS
cannot meet the requirements for the
development of the web resource or the costs of
the CMS itself [5, pp. 349-372].

To simplify the development of the online
store, we choose Bootstrap — a simplified
interface development framework that includes
a set of tools, HTML and CSS templates, as
well as layout tools. Its main advantage is
adaptability, optimization for mobile devices
and standardization of interface elements [6,
p.345].

OnLine market

We specialize in Computer technology /p>

Fig. 3. Online store - HTML code executed
by the Bootstrap framework

Bootstrap is a free front-end framework
for faster and easier web development. We will
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consider an example of the implementation of a
graphical interface.

Example. We created a graphical interface
for the online store homepage and admin panel
using the Bootstrap framework.(
https://getbootstrap.com).

The HTML code executed by the
Bootstrap framework is as follows:

Solution. We have created a home page
for the online store that shows the last added
products, catalog by category, basic
information, go to cart and contacts. The
following image shows the finished home page
of the site.

B o
:

OnLine market
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Fig.4. Home page for the online store

Internet marketing and e-services are
considered the latest areas of research, which
represent a strategic importance for businesses
that have directed their efforts towards e-
marketplace. (7, p.374). Studies have shown
that online consumer behavior differs from
consumer  behavior in the traditional
marketplace.

Conclusions. The ways in which some
marketing activities are carried out have
changed since businesses turned to trading. The
Internet offers opportunities for an organization
to grow its business in an efficient and practical
way [8, pp. 43-47].

This means that the internet can be used
to conduct marketing research, reach new
markets, better serve customers, distribute
products faster, solve customer problems, and

communicate more efficient with business
partners. The benefits of online marketing
include improved information flow, new
products and customer service, improved
availability, and better market transparency.

To design and implement a successful e-
marketing program, a number of theories,
applications, and technologies need to be
carefully analyzed and understood. In this paper
we will examine the best ways of Internet
marketing for business success. The main
objective of this article is to understand the
impact of the Internet on various areas of
marketing, such as product development and
service delivery, promotion and pricing.
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POJIb IHTEPHET-MAPKETHUHI'Y B PO3BUTKY BI3BHECY: [IPAKTUYHUI KENC
3ACTOCYBAHHSA TEXHOJIOI'TU IHTEPHET-MATA3MHY
T. I. Mwsioobaose, npogecop, [opiticokuii depacasnuti ynieepcumem (I py3is)

MeToa0J10Tis1  TOCTiMKEHHS.

Pesynsratu nocmijpkeHHs poil  [HTepHET-MapKeTHHTY B

PO3BUTKY TOPTiBENBHOTO Oi3Hecy 0a3yloThCsS Ha BHKOPHCTAHHI BTOPHHHHMX JaHUX, OTPUMAHUX i3
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PI3HUX JDKEpeJl, BKIIOUAlOYM HAyKOB1 CTATTi 3 JaHOi MpoOiemMaTuku, BeO-caliTH, MoHorpadii ta
6i3Hec-HOBHHHU. [lix yac MOCHiIKEHHS BHKOPUCTOBYBAIMCH METOAM aHANII3y M CHHTE3y — s
BHOKPEMJICHHSI HaWO1IbII BIUIMBOBHX ITM(POBUX TEXHOJOTIH, IO MOXYTh CIPHUATH YCIIIIHOMY
PO3BHUTKY IHTEpHET-MarasuHy; METOAOJIOTIs Keic-cTaal — mpu (OpPMYBaHHI MPUKIAAY peaizamii
rpadiyroro iHTepdeiicy [nTepHeT-Marasuny Ha OCHOBI TexHoJ0Tii Bootstrap

Pe3yabraTH. [HTEpHET-MapKeTHHI Ta €JIEKTPOHHI TMOCIHYrHM BBAXKAIOTHCA OCTaHHIMHU
HanpsIMKaMH JIOCHIJKeHb, SKi MAalOTh CTpaTeriyHe 3HAYeHHS AJs MiAIPUEMCTB, SIKI CHPSIMYBaju
CBOi 3yCHJUIS Ha EJIGKTPOHHHMN PUHOK. J[OCHI/DKECHHS TOKa3aid, MO0 TOBEAIHKA CIOXKUBAdiB B
[HTepHETI BiAPI3HAETHCA BiJ TOBEIIHKH CIIO)KMBAYiB HA TPaJAMIIIHHOMY pPHUHKY. Y il crarTi
MPEJCTABICHO TEOPETUYHHI OIS poJli IHTepHEeT-MapKEeTUHTY Uil pO3BUTKY Oi3HECY Ta IMOKa3aHO
MPAKTUYHUN TMPHUKIAJ] CTBOPEHHS IHTEpPHET-MarasuHy 3 rpadgiuHuM iHtepdeiicoM KOpUCTyBaya.
IHTepHeT npornoHye oprasizamii MUPOKI MOKIUBOCTI JUIsl €()EKTUBHOTO Ta MPAKTHYHOTO PO3BUTKY
Oi3HECYy, TOMY aBTOPH PO3IISIHYIM HaWKpalll CIocOOM CTBOPEHHS I1HTEPHET-MApPKETUHTY MJIS
BEJICHHS YCHIIIHOTO Oi3HECY.

HoBusna. [IpogemoncTpoBano HampsiMu iHTerpaiii [HTepHeT-mapkeTuHry Ta Oi3Hecy, 110
CTBOPIOE TIATPYHTS MJIsi JIOCSATHEHHS KOMIIAHI€I0 CBOiX crpareriyHux 1ineit. IIpencraBieno
KOHIIeMIi0 rpadiunoro iHTepdelicy s IaTepHEeT-MarasuHy, IO MPOMNOHYE CIOKHUBAYaAM
creniagi3oBaHy KOMII'IOTEpPHY TEXHIKYy. BH3Haue€HO TEXHOJIOTIi Ta MPOJEMOHCTPOBAHO crenu}iky
iXHBOTO BIIPOBAKEHHSI B [HTEepHET-MarazuHi.

IpakTuyna HiHHicTh: Y Wil cTATTI PO3MIAAAIOTHCS MOKIMBOCTI Bootstrap s enekrpoHHOT
KOMEpIIii, MOCIIKYIOTCA Horo (QyHKIii, mepeBard Ta HaWKpalli NPaKTUKH, 100 JOMOMOITH
KOMIIaHIsIM CTBOPIOBATH 3aXOIUTIOI0YI OHJIAIfH-Mara3uHy, sIKi 3a0€3Me4yI0Th BUHSATKOBY B3aEMO/IIIO 3
KOpUCTYBauaMHu. Y CBITI €JIEKTPOHHOI KOMEpIIii, [0 IMIBUJIKO PO3BUBAETHCS, HAABHICTH Bi3yaJIbHO
MPHUBAOIMBOrO Ta 3PYYHOTO JUIsI KOPHCTYBadiB OHJIAH-Mara3uHy Mae€ BHpIIIAJbHE 3HAUYCHHS IS
3alTy4yeHHs KIIEHTIB 1 CTUMY/IIOBAHHS MTPOIAXKIiB.

Knwwuoei  cnosa: IatepHer-mMapkeTHHI, iH(popMmamiiHa cHUCTeMa, TMPOTPaMyBaHHS,
iHdopmarlifini TEXHOJIOTIi, IHTepHET-Mara3uH.
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